
India’s Ministry of Food Processing
Industries has takennote of a pandem-
ic-induced consumer shift towards
preventive healthcare, significantly
drivingsalesof immunity-boostingsup-
plements. It has estimated India’s nu-
traceutical—ablendof “nutrition”and
“pharmaceutical” — market will grow
to approximately $18 billion by 2025.
India’sshare intheglobalnutraceutical
market isunder2%;thegovernmentat-
tributes this to the absence of “defined
industryclassification”withintheminis-
tries.SinceNovember2021,ataskforce
under the Principal Scientific Advisor
has beenproposingpolicymeasures to
address challenges in the sector.
Themarket fordietarysupplements,

valuedat$3,924millionin2020, ispro-
jectedtoreach$10,199millionby2026.
There are more conversations around
standardisation and identifying coun-
terfeit products; new narratives about
integrating traditional systems such
as Ayurveda with modern science are
being endorsed as well. There are con-
certedeffortsbythegovernment to lev-
eragetheinterest,asseenintheplansto
regulatenutraceuticals tomatchglobal
standards.

Licensingmechanisms
The ministry sees the proposed com-
prehensive regulatory framework— to
be established by the Food Safety and
Standards Authority of India (FSSAI)
— as the game-changer which could
alsoattractmassiveforeigninvestment.
How could these regulatory mecha-
nisms be developed towards universal
coverage? Can the processes of certifi-
cation, testing, and grievance redres-
sal be streamlined and their collective
accountability traced to one governing
authority?
But more critically, there is a case

for changing traditional approaches to
product certification.
While the existing licensing mecha-

nisms seek to ensure that the products
have the right ingredients in the right
amountsandthat themanufacturing is
done inadherencetoprescribedguide-
lines, therearenosystemstoqualifythe
nutritional impact on the consumers
and, in turn, to make the certification
processmore informed.
RithvikKumar, a researchadvisor in

a technology research and consulting
firminBengaluru,hasbeenadailycon-
sumer of protein supplements for six
years. He calls the recent conversation
around quality standards “hysteria”.
“I only look at one thing, which is the
wheyprotein isolate,andavoidthefluff
with flavours and other additives. One
scoop of protein and creatine each is
the protocol followed by most of the
gym-goers,” he says. Rithvik does not
worry too much about the brand or

quality standards and points out that
protein powder is “just a supplement”
that helps meet macronutrient needs.
“If it isahalf-decentbrand, itshouldnot
beaproblem. It is almost impossible to
attributeone’sathleticperformanceor
muscle gain in the gym to the brand or
quality of theproteinpowder,”he says.
Srinivas Rao Chinta, joint advisor at

the Ministry of Ayush, contends that
the licensing processes are all-encom-
passing. “With nutraceuticals, there is
alwaysaneedtoimproveregulatorysys-
temsbuttheproceduresbeingfollowed
are clear; they cover all the relevant as-
pects,”he says.

Health impacts
Globally, data and scientific evidence
are increasingly influencing consumer
choices — from physical appearance
to nutrition to sleep and mindfulness.
Industry analysts note that this shift
towards a personalised, data-driven
approach could find larger public ac-
ceptance in a diversemarket like India
only through a combination of mass
awareness initiatives and regulations
that ensure deterrence. Aji S, Deputy
CommissionerofFoodSafety,Thiruva-
nanthapuramzone,underlineswhathe
callsa larger issue: Irresponsibleuseof
products, certifiedorotherwise,which
could lead to severe long-term health
impacts.
“The FSSAI can ensure that only

products that follow the prescribed
standards enter themarket but people
tendtousesupplementswithoutfactor-
ing in important parameters like body
types and underlying conditions that
areuniqueto individuals.This iswhere
nutritionists become critical. The con-
sumer has access to multiple choices;
nutritional centres promote brands in
linewiththeirbusinessinterestsbutthe
useof theseproducts shouldbebacked
by an in-house medical practitioner,
after individual consultations with the
consumer. The prescription has to be
customised,”he says.
Varnit Yadav, a Lucknow-based ex-

erciseandnutritioncoach,notesthat
while consuming a supplement is
an effective way to deal with a
health challenge or nutrition-
al deficiency, many products
serve no purpose and are “a
waste of money”. Well-re-
searchedcitations,papers,
and meta-analyses of
randomised controlled
trialscanhelpascertain
the product’s efficacy.
“Although the FSSAI
guidelines are in place
for a thorough check,
duplicate brands find
loopholes to sell inferi-
or products. Third par-
ty-tested lab reports
are another way to
ensure product
qualityatthehigh-
est level,” he says.

He emphasises professional consulta-
tionbeforeaddingsupplementstodiets.
It is the retailer’s responsibility to

ensure that in-store products adhere
to prescribed standards, but in a mar-
ket where sellers promise everything
from perfect skin to healthy ageing,
quality control becomes a touch more
complicated than assigning responsi-
bilities. Changing market behaviour is
also pushing authorities to widen the
scopeof theiraction—Ajipoints tosur-
veillance studies and crackdowns that
are specifically targeted at counterfeit
nutritional products—but thesemeas-
ureswillneedtobecomplementedwith
effortstobringamongthepublicasense
of healthy apprehension. The question
has tobe: Is this good forme?

Apps, privacyandundue
influence
Revenue fromIndia’s fitness appsmar-
ket isprojectedtoreach$315.37million
this year. This is estimated to grow at

3.69% (CAGR 2025-2029) to reach a
market volume of $364.51 million by
2029. User penetration — at 8.46%
in 2025 — is projected to hit 9.24%
by 2029. The technologies involve
storing and processing of personal
health-relevant data for further cus-
tomisation. When the risk of privacy
breaches is real, regulations become

non-negotiable.
AMedical Informatics teamat theSt

John’s Research Institute (SJRI), Ben-
galuru, in a written response to ques-
tions around the subject of privacy in
biomonitoring and wearables, notes
that India’s regulatory landscape is
“fragmented”.
WhiletheFSSAIregulatesnutraceu-

ticalsandfoodsupplements,theCentral
Drugs Standard Control Organisation
(CDSCO) regulates medical devices —
wearables that monitor ECG are cate-
gorisedasmedical devices andare reg-
ulated by CDSCO. However, the SJRI
team notes, many fitness and wellness
devices are not regulated andmay not
provideaccurate information.
“As devices are becoming more and

more innovative, the incorporation of
AI in these wearable devices presents
additional challenges. With the use of
AI, devices are not merely counters
but can perform advanced analytical
functions such as personalised fitness

tracking, predictive healthmonitoring
by analysing physiological data, biom-
etric analysis, andreal-timeguidance,”
saysTonyDSRaj,Dean,SJRI.
Varnitexplainsthatalldevicescarrya

rangeoferrors,buttheyarereasonable
enough (5-10%, and sometimes up to
20% for specific parameters) for a per-
sontorelyonthem.“Notallbrandscre-
ate quality products, so onemust keep
that in mind before the purchase,” he
says.
The draft Digital Personal Data Pro-

tection Act takesnote of concerns over
largeamountsofpersonaldata collect-
ed by wearable technologies and the
issueof confidentiality.
The regulations stipulate measures

that companies must adhere to while
collecting, storing,andprocessingper-
sonaldata.
“The implementation of the Act will

determine data privacy protection for
consumersandwill ensurecompliance
fromallstakeholders.AI-drivenmedical
devices need to be clinically validated
to establish their safety, accuracy, and

reliability. Intermsofregula-
tionsforAItechnologiesin
medical devices, chang-
es are required to adapt
to the ever-changing AI
ecosystem,”Raj says.
Regulationsdonotalways

take out the risk of unscientific
advice on health and fitness, es-
pecially at a timewhen the social
mediainfluencersdoubleasbona
fide experts. In August 2023,
the Department of Consumer
Affairs released guidelines to
address these concerns.

Certified medical practi-
tionersandhealthandfitness
experts holding certifica-
tions from recognised insti-
tutions must disclose their
credentials when sharing
information, promoting
products or services, or
making health-related
claims.

Celebrities and in-
fluencers “present-
ing themselves as

health experts
or medical
practitioners”
are required to
provide clear

d i s c l a i m e r s .
When promot- inghealthandwellness
products or services, they are also re-
quired to clarify that their content
“should not be seen as a substitute” for
professionalmedicaladvice,diagnosis,
or treatment.
Industrywatchersmaintain that the

effortstowardsaconsolidatedregulato-
ry frameworkwillalsoneedtoconsider
theharmdonebyinfluencers, toensure
thatproductsandservicesbasedonan-
ecdotal, unscientific evidence — often
promotedformoney—donot find larg-
er consumeracceptance.

(With inputs from Udbhavi Balakr-
ishna in Bengaluru)

Streamlinelicensingmechanisms
INSIGHT2 DECCANHERALD

Sunday
March2,2025

According to sources in the Finance
Ministry, thedraftingstyleof thenewBill
is straightforward and clear,making the
provisionseasier tounderstandby incor-
poratingmore than57 tables, compared
to 18 tables in theexistingAct.
Sub-sections and clauses have been

used, instead of relying on provisos and
explanations for exceptions and carve-
outs. This minimises cross-references
andconflictbyaggregatingallapplicable
provisions related to a single scenario
in one place. All provisos (about 1,200)
andexplanations (about900),whichare
part of the existing Act, are proposed to
beremoved.
“ThenewBillhaslessjargon.Thefocus

isontheuseofsimplerEnglish,whichcan
be understood by common people,” said
Anil Singh, a partner at Singh and Part-
ners, a taxadvisory lawfirm.
The Central Board of Direct Taxes

(CBDT)hasintroducedanonlineself-help
tool to assist taxpayers in understanding
theproposedchangesintheregulations.

Taxyear
AspertheexistingAct, there isaconcept
offinancialyear(FY)andassessmentyear
(AY).Assessmentyearistheyearfollowed

by the financial year in which income is
earned. For example, for the financial
year2024-25,theassessmentyearwould
be2025-26.Taxpayersoftengetconfused
with these two terms, because of which
manyfile taxesforthewrongassessment
year. This leads to delays in refunds and
otherhassles.Underthenewlaw,thecon-
cept of assessment yearwill be removed.
Now, it will be called ‘tax year’. It will be
defined as the 12-month period of the fi-
nancial yearcommencingonApril 1.

Taxresidencyrules
Asper the IncomeTaxAct 1961, aperson
is treatedasataxresidentof India ifheor
she i) stays for 182 days or more in India
during a financial year; ii) has stayed for
365days ormore in India in the last four
years andarepresent in India for at least
60days in thecurrent financial year.
Thisconditionof60daysormoreinthe

currentyeardoesnotapply toacitizenof
IndiawholeavesIndia“forthepurposeof
employmentoutside India”.ThenewBill
proposes to replace this expressionwith
“for employment outside India”. In the
60-days rules too, exceptions have been
introduced.
Indiancitizensworkingabroadorcrew

members of Indian shipswill not be sub-
ject to the60-days rule.Non-resident In-
dians(NRIs)andPersonsofIndianOrigin
(PIOs) visiting India will also be exempt
from this rule, if their Indian income is
belowRs15 lakh.
However, as per the new Bill, an NRI

or PIO earning over Rs 15 lakh in a year
in Indiawill be classified as Resident but
NotOrdinaryResident (RNOR) if they: i)
stay in India for 120daysormore in a tax
yearor;ii)havestayedinIndiaforover365
days in thepast fouryears.
“The definitions of resident, non-resi-

dent and not ordinary resident continue
toremainthesame.Thereareonlyminor
changesinverbiage,andwebelievethose
are not intended to change the implica-
tions related to taxation of people em-
ployedoutsideIndia,”Agrawalexplained.

Dataprivacy
The new Bill seeks to grant tax authori-
ties access to taxpayers’ digital records,
including emails, socialmedia accounts,
trading platforms and cloud storage.
Under the new Bill, taxpayers on whom
a search is being conducted by the tax
authoritieswould have to provide access
to their electronic records and “virtual

digital space”.
The definition of virtual digital space,

asperthenewBill, includesemailservers,
online trading and investment accounts,
bankingaccounts,socialmediaplatforms,
cloudstorageanddigital applications.
If a taxpayer refuses toprovideaccess,

authoritieswillhavethepowertooverride
systemrestrictionsandaccess theneces-
sary records.
While under the present law, tax au-

thorities seek access to taxpayers’ lap-
tops, hard disks and emails as part of in-
vestigations, it has been subject to legal
challenges. ThenewBill seeks tomake it
explicitandgivetaxauthoritiessweeping
powers to access the virtual digital space
ofa taxpayer.
Giving power to tax authorities to

override access restrictions brings up
questions abouthow taxpayer rightswill
be safeguardedand raises concerns over
violationsofdataprivacy.
“The expansion in the powers of the

tax authorities aims to align tax enforce-
ment with the digitalisation of financial
activities and business transactions to
enable authorities to effectively address
taxevasionchallenges in thedigitalage,”
Nayaksaid.

“There is, however, a need for safe-
guards to balance legitimate concerns
of tax authorities relating to tax evasion
with protection of taxpayers’ rights and
potentialmisuse of such powers,”Nayak
added.

Internationalexperience
The tax system has been complex by na-
tureglobally.Severalcountrieshavemade
efforts to simplify it over theyears.
For example, the United Kingdom re-

placed its Income and Corporation Tax
Act, 1988, with five separate Acts. This
‘simplification’ exercise undertaken in
the United Kingdom during the period
between 1994 and 2010has resulted in a
moresegmented,butoverall largerbody
of tax law.
Similarly, Australia underwent a simi-

larprocessbetween1994and1997,where
simplificationoflanguagealsoresultedin
a longer taxcode.
According to sources in the Finance

Ministry,theinternational levelconsulta-
tionsfortheIncomeTaxBill,2025,includ-
ed consultationswith theAustralianTax
Office and Treasury and the UK’s Office
ofTaxSimplification.
Theexperienceof theUKandAustral-

ia is a case in point that mere linguistic
simplificationandachangeintheActwill
notnecessarilyresultinsimplerprocesses
for common people. The Indian policy-
makersandtaxauthoritiesmuststrivefor
structuralrationalisationtodemystifythe
taxregulationsandprocesses.

Complexitiesoftaxsystems,aglobalchallenge
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AJI S
DeputyCommissionerofFoodSafety,
ThiruvananthapuramZone

“The consumerhas access to
multiple choices; nutritional

centres promotebrands in linewith
their business interests, but theuse
of theseproducts shouldbebacked
byan in-housemedical practition-
er, after individual consultations
with the consumer. Theprescrip-
tionhas tobe customised.

TONYDSRAJ
Dean,StJohn’sResearch Institute,
Bengaluru

“AI-drivenmedical devices
need tobe clinically val-

idated to establish their safety,
accuracy, and reliability. In terms
of regulations forAI technologies
inmedical devices, changes are re-
quired to adapt to the ever-chang-
ingAI ecosystem.

UnderthenewBill, taxpayers
onwhomasearchisbeing

conductedbythetaxauthorities
wouldhavetoprovideaccess
totheirelectronicrecords
and“virtualdigitalspace”.

Thedefinitionofvirtualdigital
spaceincludesemailservers,
onlinetradingandinvestment
accounts,bankingaccounts,
socialmediaplatforms,cloud
storageanddigitalapplications
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Supplementsmarket

The revenue in the fitness
market is projected to reach
$36.92millionby2029

Thereareaboutsix
millionactiveusers availing
fitness services in India

Revenue in India’s digital
healthmarketwill increaseby
91%between2024and2029

The fitness industry
is growingat an
annual rateof27%

Fitnessequipment
Thehomefitnessequipment
market grewfromRs329
crore inFY19 toRs570
crore inFY21.
The Indianwearablemarket
sawayear-on-year increaseof
170.3% inQ12021.

Accordingtoa
surveybyGympik,
58%ofmen join a
gym for strength
training tobulkup
theirmuscles.
85%ofwomen
joinedaerobicsand
Zumbaclassesat the
gymto loseweight.
35-40%ofurban
gymgoers suffer
musculoskeletal
injuries. It is estimated
that this is due toa lackof
guidanceandovertraining.

7outof10 Indian
consumers report usinga
nutraceutical.

According toa
2023study, nearly
70%ofprotein
supplements
testedhad
inaccurateprotein
information.

Around14%
of samples
containedharmful
fungalaflatoxins.
And8%showed
tracesofpesticide
residue.

Only31%of them
consumeasupplement
basedonadoctor’s
prescription.

Gymindustry
 In2023, the Indiangym
industrygenerateda total
revenueof$1.15billion.
Theexerciseequipment
market is expected tohave272
lakhusersby2029.

Thepreventivehealthsector
in Indiahasbeengrowing
exponentially inrecentyears

Foodand
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tracking
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Around13%ofconsumersbuysupplements
throughe-commerceplatforms

63%
Medical
store

5%
Direct
selling
channels

2%
Can’t say

4%
Online
grocery
platforms

5%
Local
general
store

8%
E-pharmacy
platforms

13%
E-commerce
platforms


